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Stop! Read me!
1. What does this Video PDF include?

Pages 1-18 are activity sheets for you to 
print out. They look like this:

Activities which use a video clip are 
indicated with this icon:

Clicking on this icon will take you directly 
to the video page.

Pages 19-20 are video pages (like a 
DVD). They look like this:

These pages include all the video clips 
referred to in the activity sheets.

2. How do I play the video clips?
First make sure you have saved the fi le to your desktop. 

To play the video clips you need to open the fi le in Adobe Reader 9 or above. 

You can download this free application by clicking here. 

Follow the instructions to install the latest version of the Adobe Reader program. Once it is installed 
and you have agreed the license, open the program. 

Go to ‘File – Open’ and navigate your way to the PDF you have downloaded. NB: The video fi les 
will not display or play if you open the PDF in Adobe Reader 8 or below.

Move your cursor onto the video image. Click and the video will begin to play within the page.

To play the video clips to a class you will need a computer, data projector and screen.

3. How can I play the video clips full screen?
Position the cursor on the video image. On a PC: right click. On a Mac either right click or 
‘Control+click’.

4. How do I stop the video clips playing?
Either move to another page in the PDF or click the Play/Pause button on the control panel, as shown 
here. NB: The control panel is visible only when you move your cursor over the video image.

5. What do I do after the video clip has fi nished playing in full screen mode?
To exit full screen mode, press the escape button on your computer.

Activities which use a video clip are 

http://www.adobe.com/products/reader.html
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Words, Images, Meanings
For Students 
What You Will Be Doing
In this unit you will be taking a new look at advertising. You will:

– consider the language of ads to explore how sound, pictures and 
words work together to create ideas and messages

– learn about ‘brand images’ – the way a company creates a 
‘personality’ for its product 

– explore the ways ads create meanings through images, design and 
typography (the style and look of the text)

– create a mini-brand of your own, and produce some advertising.

For Teachers
Contents

Investigating a Mystery Ad 1

The IKEA Brand 6

The Look of the Words: Typography 9

Images – Shaping Our Response 11

IKEA Print Ad 12

Create Your Own Brand: Rainbow 13

Concepts and Terminology
– Denotation; connotation; association; symbol

– Voiceover; typography; animation; editing

– Audience research and targeting; campaign strategy

– Representation; messages and values

Good For
– Reading for meaning; textual analysis skills; preparation for moving-

image analysis

– Exploring and analysing language

– Speaking, listening and presenting; functional skills

– Practical skills: sequencing, anchorage with sound and text, editing

– Generating ideas, planning and drafting

– Developing group work and collaborative skills

Taking it Further
Links with Art and Design and ICT

Links with Advanced Resources: 

– background to IKEA and its brand values

– analysis of a previous IKEA campaign and its social context

– analysis of IKEA campaign strategy from its account manager.

Reading an Ad
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You are going to investigate the way in which television advertising 
campaigns work by investigating the different parts of a TV ad in turn.

Exploring the Soundtrack
n	 Listen to the 60-second soundtrack from an ad. Each group will be 

given a specialist area to focus on.

1. The voice and the sounds of the words
Don’t worry about the meaning of the words – focus 
on the sound. For example, what can you tell about the 
person speaking the voiceover? Which words stand out 
for you in the soundtrack?

2. The sound effects 
How many different sound effects can you identify? What 
impression does each create?

3. The music 
What sort of atmosphere or mood does the music conjure 
up? The piano music at the end of the ad is from a well-
known 60s country song called ‘The Green Green Grass 
of Home’.

n	 In your groups, share what you noticed about the sound of the ad, 
focusing on your specialist area. Talk about the effect the soundtrack 
had on you. For example, did it bring particular images to your 
mind or remind you of anything? Did it make you feel happy or sad? 
Record the main points of your discussion in the chart on page 2.

n	 Get into new sharing groups, so that each group has at least one 
person who focused on each of the specialist areas. Share your 
thoughts about the effects, ideas and emotions created by the 
combinations of sounds, filling in the rest of the chart. 

n	 Report back to the class on the main points of your group 
discussion, adding to your chart any new ideas you find particularly 
interesting. 

Reading an Ad

Investigating a Mystery Ad
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Analysing the Soundtrack

Reading an Ad
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Video pages
The download you are previewing is a Video PDF publication. 

This preview does not include the video pages.

In the download video pages (like a DVD) are included at the end of the PDF. They look like this:

These pages include all the video clips referred to in the activity sheets.

For a preview of the video clips included in the Video PDF publication, please click ‘Video preview’ on 
the website.
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